














GENDER TOOL BOX [ TOOL ]  GENDER MAINSTREAMING / MARCH 2015  

QUICK MAINSTREAMING CHECKLIST

What do we mean by gender mainstreaming?

•  Gender is not only about women – it is about the relations between women and men with different roles and unequal 
exercise of power. 

•  Gender mainstreaming is an analytical tool for programme of�cers. It is a means to achieve results, not a goal in itself.
•  It involves considering women’s, girls’, boys’ and men’s needs and situations in the design, implementation, monitoring 

and evaluation. Gender mainstreaming is an approach whereby the situation, conditions and opportunities of women 
and girls are highlighted and taken into consideration. Effective mainstreaming is achieved through a limited number  
of strategic and prioritised interventions within the supported sector/ programme/project.

Issues to be considered when assessing the design of projects/programmes, proposals, reports, M&E or other relevant 

 documents as well as in dialogue with stakeholders:

Are there differences between women and men, girls and boys, regarding:
•  Roles and power within decision making. Consider that a change of gender roles can lead to changes of power with  

both positive and negative consequences. (Do No Harm- Do Good perspective).
•  Division of labour, formal and informal (e.g. within the household, community, workplace).
•  Rights – formal legislation as well as realisation of rights.
•  Access to and control over resources, services and opportunities (e.g. land, property, education, health, communication 

services etc.).
•  Participation/consultation and representation, as actors and bene�ciaries, as well as within politics and governance. 

(UNSCR 1325).
•  Values and norms that affect the behaviour and opportunities within the sector. 
•  Environment and climate change conditions and factors.
•  Different sexual reproductive roles and needs. 
•  Security for women and men, including gender-based violence.

� Identify differences in needs.

To think about

•  Objectives and expected results include gender mainstreaming issues and have ef�cient �nancial and human resources.
•  Gender sensitive process and result indicators – quantitative as well as qualitative.
•  Gender sensitive language i.e. words like people, population, bene�ciaries, vulnerable people often hide the fact that 

women’s and men’s needs are different.
•  Sex and age disaggregated data is crucial to address gender inequalities. Look for this both in the analyses and baseline 

as well as in the result frame work. 
•  Partners’ capacity on gender issues (staff, organisational structure and guidelines/manuals).
•  Follow up gender issues in narrative and �nancial reporting and agreement conditions. 
•  Include gender issues in ToR for reviews, procurements, consultancy teams etc.
•  Local women’s organisations may possess crucial information on gender relations, cultural values and social norms 

which could in�uence the programme.
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